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Student Characteristics of Respondents

Figure 1: Gender breakdown of respondents
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Figure 2: Race/Ethnicity breakdown of respondents
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Student Characteristics of Respondents

Figure 3: Ages of respondents
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Figure 4: Number of students, by subject
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Student Characteristics of Respondents
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Figure 5: Number of students, by division
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Overall Results

Figure 6: Overall

40% 36% 32%
30%
21%
20%
11%

10% -

0% -

Needs Work (N=203) Adequate (N=400) Good (N=692) Excellent (N=616)
Figure 7: Overall, by division
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Overall Results

Figure 8: Overall, by subject
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Figure 9: Overall, by assessment type
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Overall Results
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Figure 10: Overall, by outcome
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Results for outcome #1: Assignment Fulfillment
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Figure 11: Assignment Fulfillment, by division
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Figure 12: Assignment Fulfillment, by subject
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Results for outcome #1: Assignment Fulfillment

Figure 13: Assignment Fulfillment, by assessment type
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Results for outcome #2: Comprehension

Figure 14: Comprehension, by division
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Figure 15: Comprehension, by subject
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Results for outcome #2: Comprehension

Figure 16: Comprehension, by assessment type
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Results for outcome #3: Analysis and Audience

Figure 17: Analysis and Audience, by division
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Figure 18: Analysis and Audience, by subject
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Results for outcome #3: Analysis and Audience

Figure 19: Analysis and Audience, by assessment type
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Results for outcome #4: Organization and Audience

Figure 20: Organization and Audience, by division
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Figure 21: Organization and Audience, by subject
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Results for outcome #4: Organization and Audience

Figure 22: Organization and Audience, by assessment type
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